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City of San AntonieDepartment of Arts & Culture

Introduction

Background

Ly 1SSLIAY3I gA0GK GKS 5SLINIYSYyG 2F ! NIa g / dzf (dzNB
investing in San Antonio arts and culture, the Department commissioned this research to better understand
what opportunities exist to stimulate growtind development while continuing to engage and connect with
{ly !'yi2yA2Q0a NBaARSyilia YR GA&aAGZ2NRAO®

¢KS LJzN1J2aS 2F GKAA addzRé Aa G2 3 G rmSHddRdtuiein § K I
order to continue providing equitable opportuies, maintain an inclusive environment, and enhance
engagement and visits.

Research Objectives

1 Measure levels of awareness of various venues, events and programs offered by the city
Understand the engagement and participation levels among the diffesegments
Measure attitudes and perceptions of the various arts and cultural attractions in the city
Identify opportunities to enhancarts and culturabfferings
Understand the various segmefipurchase intent / participation intent for attractions
Undestand what programs will be successful and sustainable over time

Identify any barriers to engagement or participation for any of the arts and cultural attractions

=4 =4 =4 A4 A4 A -

Identify which arts and cultural attractions are underserved, but growing in appeal or toosently
not available in the city
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Methodology

In order to obtain statistically significant data that is projectable to the surveyed populations as g whole
quantitative survey methodology was used.

Twopopulation segments were surveyed:
1. San Antonio Residents
2. Visitors to San Antonio in the past inonths

Questionnaire

The same set of survey questions was usesurveyboth the segments. Questionnaire developmemas
initially undertaken in 2017 andas a collaborative effort between the San Antonio Department of Arts &
Culture and the Art€ommunity (ArtsAgencies) This collaboration took place during a meeting at the Arts &
Culture offices where many memberkthe Arts Community (Agency staff) provided feedback and direction
regarding the questionnaire.

This collaboration between both groups continue®®20with the 2019questionnaire refined and modified
for 2020fieldingdue toupdates in research objegts this waveiven the pandemicAdditional questiono
understand the change in thettendance of last arts & culture everitefore and during the€OVIBL9
pandemics SNBE | RRSR (2 (KA&a &SIFNRa jdSadA2yyl ANB®

The survey continues to be offered in two laages: English and Spanish.

Surveys for athe segments were offerednline to those who wanted &
to complete them on a computer, tabledr mobile device.
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Survey Sample

The sourcef participantsfor the Resident and Visitor surveysan online panel of consumers who have
indicated a willingness to take surveys on]itteey were also prédentified as English or Spanish speakers
easy targetingThese respondents are provided an incentive for compyesurveys.TheDynataonline panel
was used.

|
/N

dynata
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Resident and Visitousvey participantsvere surveyed such that the final counts weepresentative of the
population of San AntonidResidents and/isitors

Residents and Visitors are demograggatiicrepresentativeby:
1 Gender
1 Age
1 Household Income
1 Race/ethnicity
1

Hispanic, Latino or Spanish origin

Timin
The survey was in field for the following date2019:
1 Resident Survew/15-10/22

1 Visitor Survey9/15-10/19

Survey Length
Thesesurveys(ResidentsVisitors) took a average o¥ minutes for participants to
complete.
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Completed Surveys
A total of1,442surveyswere completed: 1,85 Residents, 4@ Visitors and X164 Arts Patrons.

Two Market Segments Surveyed

San Antonio Residents Visitors to San Antonio in Past 18
Months

Dynata Survey Panelists Dynata Survey Panelists

1,027 Survey Respondents 415 Survey Respondents
(100 per District)

Total of 1,442 Survey Respondents!
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Survey Participants

There are soméifferences by segment in terms of origin and ethnicitjote that the survey samples of
Residents and Visitors were balanced demographically to mirror the population.)

1 The majority of survey participants completed a survey in English.

1 However,almosthalf of the surveyed Residents anwjority of the surveyed visitorsre of Hispanic,
Latino or Spanish origin.

1 Most survey participants are White, although there alightlymore nonrWhites within the Visitors.

Residents Visitors

Language (vDeclang)
@ English 100% 83%
Spanish 0% 17%

e
A

Hispanic, Latino or Spanish Origin (Q5)
No, not Hispanic/Latino/Spanish origin 56% 83%
Yes, Hispanic/Latino/Spanish origin 44% 17%
No Answer/Invalid Response 0% 0%

Race and Ethnicity (Q6)

@ Black or African American 10% 16%

White 73% 72%
Indigenous/Native Amer or AK Native 3% 4%
Asian 4% 6%
Other 2% 0%
Prefer Not to Answer/No answer/Invalid Response 3% 0%
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Both resident and visitasurvey partigpantsare samen terms of gender, age arttleir household.

1 Residentsare more likely to be female, older and without children.

Residents Visitors
Gender (Q3)
OO0 Female 59% 48%
Q 4} Male 40% 50%
Other/Refused 1% 1%
Age (Q4)
16-24 16% 16%
25-54 55% 61%
O 55 or older 29% 23%
Prefer not to answer 0% 0%
(o] Children in Household (Q7)
n None 62% 57%
—_—l— One or more 38% 42%
¢ e No Answer 0% 1%

There are also substantial differences by segment with respect to education and household income.

1 Visitorsare more highly educated and have higher incomes tharrés&ents

Residents Visitors
Education (Q25)
J— High school graduate or less 16% 20%
:@ Some college or Assoc. Degree 40% 27%
Bachelor’s Degree or higher 44% 53%
No Answer 0% 0%
Household Income (Q26)
Less than $50,000 39% 35%
$50,000-599,999 34% 31%
$ $100,000 or more 21% 31%
No Answer 5% 4%
Median (in thousand S, $000) 48.9 57.7
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Executive Summary & Conclusions

The survey methodology was highly inclusive and representative of the surveyed populations.

T

T
T

The total number of survey responsed,442
which results in a range of error of-2.6
percentage points at 95% confidence. s 'i Representative
Residents and Visitors were balanced so that the Visitors
demographics of these two segments mirrored th
population of San Antonio Ridgents and Visitors
to San Antonio.

A minimum ofL00 Residents were surveyed in each District.

All surveys provided each respondent with the option to take the survey either in English or Spanish.

English

+
Demographics

Spanish

The populations surveyed, regardless of segment, arenhignvolved and supportive ofarts andculture in
San Antonio.

T

T

A majority 83%in 220vs88% in D19) attend
cultural or artistic events in the city once a year or
more. Two out of five4(%) attend these events
monthly or more often which wasame a019

[Q8]

There has been no significant change in attending
cultural or artistic events in the city once a year or
more by participants before COVID pandemic
[Q8]. However, 7 in 1fespondentq72%) confirmed
that they have not attnded any cultural or artistic
events either in person or virtually during CO\MDpandemidQ8a}

Almost8in 10 respondent$79%) believe that seeing and experiencingiarSan Antonio is important;
almosthalf 38> 0 &l & OKI & G KAR23\ Gheré wkGipsan bathvresaltslgivey thed
current times in 2020.

Most respondentsre likely to recommend San Antonio arts and cultural activities to friends and
family memberg68% give rating3-10 on a 810 scale 10=significantly lowin comparison t@B5% in
2019). [Q13]

X 4
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Those surveyed have strong opinions about how ghipuldimpact

San Antonio[Q21]

Roughly onéhalf or more of respondents (a significant decline in
2020) believe that, in the future, art should impact San Antoinio

the following ways:

T
T

= 4 4 4

T

55% Stimulates local economy [20194%]

55%Aesthetically improves the appearance and experience
public facilities and open spaf2019: 63%)]

55%Makes art accessible to the pubJ2019:62%)]

53%0Opens a dialoguR019: 61%]

52%Provideslandmarks that help define our city and its neighborhofi2{319:59%]
50%Makes San Antonio competitive with other major cij2819: 65%)]

4% Connects art and culture to neighborhoods and tells their stg2649: 60%]

Awareness, interest ad participation in arts and cultural events and activities is high.

T

More than3in 5respondents hadttended/participatedin the Arts festivals, fairs or parades2%) in
San Antonio. While about 2 in 5 respondents had participatexkimbits (48%¢rafts/artisan works
(35%), culturally specific programming2fo), dance performance81%)in San Antonio. About 1 in 5
respondents had participated tlasses, lectures or professional development (23% )aatsd
education 22%)in the city.[Q15]

Performarce Arts such as music performancé8%) and theatre performanced®@o) had the greatest
participation, followed closely by public art exhibis%). [Q16]

Public arts and cultural offerings such as arts festivals, fairs, or pafafgand Exhibits (71%had

the highest interest from respondentg)17,Top 2 boxg very interested and interestdd

Most Interesting San Antonio Arts and Culture Offerings
[Top 2 Box%, Q17,Q18]

77%
Music performances
87%

73%
Public Art
82%

67%

Theatre performances
82%

67%
Art tours/art walks
73%

Cultural activities for older 57%
adults 61%

Publishing books or 46% m 2020
periodicals 54% ®2019

CulTu-Art SurveyOctober 2020
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1 Music performances/{{%), public art{3%) in San Antonio also generated high interest from
respondents[Q18,Top 2 boxg very interested andnterested. This is very similar to 2019.

1 More than 1 in 10 respondents suggestedy would like to searts & crafts classes (14%)d Music
events/concerts/singing performance (13®&éjered by the City of San Antonim. 2019 as well, the
respondents suggested that these were the most interesting events. [Q19, Topcd/boxinterested
and interested].

Barriers to attendance at arts and cultural events and activities should be adseel[Q24]. There are three
barriers mentioned by more than three in ten survey respondertsd are the same from 2C&

1. Cost of events and activiti€52%)
Selected operended comments:
T a/2yaARSNYGA2ya FT2N Oz2ada 27
FFF2NR (G2 | 0GSYR®E
T awSFOK 2dzi G2 Y2NB f20Ff | NIA
to help to reduce costs to city. All art matters but San Antonio ,
should definitely incorporate local &rta G & Ay (2 2 dzNJ Lozt NI ®¢

LIN

2. Inconvenient times and day83%)
Selected operended comments:
1 4208 GKS OAGE YR 6Aff
T alye G/ 20ARé YSyYylGAz2ya

3. Difficult to access locatiorn(83%)

Selected operended comments:
1 d&Most are only in the downtown area which isn't convenient to H

everyone.

T Gt ENYAY3 FOFAfloAtAGRE ﬁﬁ

Very fewrespondentshave mentioned COVADO pandemic (5%gs abarrierwhich is quite negligible

Noteworthy themes from Other option: lack of timedyareness of arts and culture events and no centralized
arts and culture calendars prevent individuals from going to events they would be interested in.

Culturaly-specific programming is important to manyTheir interests should be kept in mind when fuird
new programs[Q20]

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC. 12
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1 More than twothirds of all survey participants are interestedorogramming and events that celebrate
three specific cultures

IndigenOUS/Native Interest in Types of Culturally-Specific Programming
American (8%)
Mexican/Latino 65%) 69% 69% ®2020 w2019

63% B65%
and women §63%). 5% SE%  SEEsSH  ggy 53% 52%
: l \,‘ 7% 7%
0% 1%

’s  Veterans African- Asian Older Adults  Youth LGBTQ Other Invalid Response/
Natlve Latlnu American/Black None/ Not

i ; ; Q American Interested/DK

Differences by segment &htify opportunities for marketing and communications strategies tailored to
specific groups of individual§Q15, Q16]

1 Participationamong Residents and Visitors is particularly low for some offerings which might benefit from
more publicity(same as 2(d), however, the major barrier cited is Covié. [Q15, Q16]

1 A differentiating barrier isininteresting topics and venues, cited by Residemtsentimenthat continues
to beexpressedince2017. While visitors, while less concerned abougts@f events and timings, seem
to be currently looking to allow for the pandemic to p§@24]

1 Similar interests in offerings was observed with residents and visitors, with arts festivals, fairs, or parades
being the top interest for both. While amy Ars Patronsvere most interested in exhibitshey expectedly
showed higher interests in all arts and cultural offerings than visitors or resid€is, Q17]
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Differences in Segments

Residents Visitors
2020 2019 2020 2019
Lack of awareness [Q15,Q16]
Classes, lectures or professional development 21% 21% 33% 28%
Arts education 18% 19% 36% 29%
Culturally specific programming 14% 18% 33% 28%
Publishing books or periodicals 23% 28% 35% 30%
Barriers to participation [Q24]
Family-friendly venues and content 26% 21% 26% 28%
Cost of events and activities 56% 62% 41% 46%
Inconvenient times and days 37% 43% 23% 33%
Uninteresting topics and venues 23% 25% 17% 19%
Most Interesting Offerings [Q17]
Classes, lectures or professional development 54% 56% 54% 59%
Crafts/artisan works 73% 70% 61% 71%
Exhibits 75% 77% 62% 75%
Arts festivals, fairs, or parades 81% 82% 65% 78%
Interest in Culturally specific programming [Q20]
Mexican/Latino 67% 64% 60% 68%
Indigenous / Native American 68% 66% 70% T0%
Women’s 64% 61% 60% 63%
Older Adults 53% 50% 56% 59%
Veterans 58% 57% 57% 64%

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC.
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Detailed Findings

Engagement

Attendance

Survey respondents attend cultural and  Frequency of Attendance at Cultural or Artistic Events [Q8]
artistic events quite frequenthjQ8]

2020 2019
1 Overall, two out of five attend these
events monthlysame ag019 a5
results. L
1 Very fewattend an event just once a
year or less.
i ViSitOI’S as would be expected, Frequency of Attendance of Arts and Culture Events by Segment [Q8]
attend events much more
2020 36% 9% 11% -

often. More than half ofiem -
g
attend cultural and artistic 2019 25% 10% 1o -
events once a month or even
more often.A trend consistent

to results in2019 2020 ae 0% o -
2019 40% 12% 10% -

® Monthly or more often H 7-11 times/year H 2-6 times/year
Once ayear ™ Less than Once a Year ® Never/No Answer

1 Comparatively, Visitorsontinue to bemore active in this respet¢han ResidentsClose to 20%f
Residents do not attend events more than once a yeamparable ta2019).

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC. 15
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Participation inOfferings
Many people actively participate in the arts activities offered in San Ant@aidicipation in 2020 shows a
significant decrease, thisisost likely due to the restrictions of the Covi@ pandemic[Q15]

Participation in San Antonio Arts and Culture Offerings [Q15]

52%

Arts festivals, fairs, or parades
68%

48%

Exhibit
xhibits 67%

Crafts/artisan works 2ok

Culturally specific programming

Dance performances

Classes,lectures or professional
development

Arts education

W 2020 m 2019

1 Of the different activitiesisted, more than 2 of 3 survey respondents participated ireats festivals, fairs
or parades and exhibiis San Antonio.
1 Of the two most popular activitee moreResidentgparticipate inarts festivals, fairs, or parades and
exhibits than visitors. With highest participation from each segment falling in both these offerings as well.

Participation in San Antonio Arts and Culture Offerings [Q15]
Residents Visitors

62% 30%

Arts festivals, fairs, or parades
60% 45%

57% 6
Exhibits 27%

Crafts/artisan works

Culturally specific programming

Dance performances

Classes,lectures or professional
development

Arts education

m 2020 m 2019

1 There has been a significant drop in visitor participation in thenvest popular activities when compared
to 2019. However, the participation from Residents stays same as 2019.

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC. 16
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Participation in San Antonio Arts and Culture Offerings [Q16]

Music performances
Public Art

Theatre performances

Art tours/art walks

Historic preservation

Cultural activities for
older adults

Publishing books
or periodicals

m 2020 w2019

1 Among alrespondents, music performances, theatre performances and public art have highest total
engagemensame as 2019.

Participation in San Antonio Arts and Culture Offerings [Q16]

Music performances

Public Art

Theatre performances

Art tours/art walks

Historic preservation
Cultural activities for
older adults

Publishing books
or periodicals

Residents

58%
58%
%

%

53%
52
47%
58
37%
33%
31%
28%
18%
16%

14%
15%

W 2020

Visitors

27%
42%
27%
43%
21%
35%
26%
36%
24%
33%
%

22%
23

18%
20%

1 Among VisitorsMusic Performances arfélublic Artare tied to havahe most engagement possibly due to
easier accessibility and lower costs. For Residents, Music performiarficsssin terms of participation,

followed closely by public art.

CulTu-Art SurveyOctober 2020

Prepared by: Dynata, LLC.
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1 There has een a significant drop in Visitors participatioraihart and culture offerings in San Antonio
possibly due to the COVID pandemic when compared t0.2019

Awarenesf Offerings
Survey participants were asked to indicate their awareness of each arts hadhtaffering. In general, most

survey participants are aware of each of the offerif@l5, Q16]

Lack of Awareness of San Antonio Arts and Culture Offerings [Q15,Q16]

Cultural activities for older adult ek
Publishing books or periodicals 27%
25%
Classes, lectures or professional 24%,

development

23%
(3

ii

Arts education

Historic preservation 21%
15%

20%
15%

20%
13%

18%

Culturally specific programming

Dance performances

Crafts/artisan works

17%
15%

17%

IS
*

Art tours/art walks

Arts festivals, fairs, or parades 9%

15%
9%

Exhibits

15%
Theatre performances 8%

m 2020

Public Art

. m 2019
Music performances 7%

1 The graph shows the proportion of survey respondents who indicated they ne¢r@vare of each arts
and cultural offering.The largest proportions are not aware of publishing activities or ralltactivities for
older adults same as in 2019.

Lack of Awareness of San Antonio Arts and Culture Offerings [Q16]

Residents Visitors

26%

Cultural activities for older adults
26%

23%

Publishing books or periodicals
28%

Historic preservation
Art tours/art walks
Public Art

Theatre performances

Music performances

14%

u 2020 m 2019
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Lack of Awareness of San Antonio Arts and Culture Offerings [Q15]

Residents Visitors

Classes,lectures or professional 21% 33%
development 21% 28%

36%
29%

Arts education

Dance performances

Culturally specific programming

Crafts/artisan works

Arts festivals, fairs, or parades

Exhibits

m 2020 m 2019

1 Overall,Residentsare more aware and Visitors less aware of each of the offerings listed.

1 To summarize, awareness and participation are correlated: activities with the highest levels of awareness
are also the ones that the most people participate in.

1 Itis possible that, for some of the offerings with lower participation rates, that the reason for low
participation is not a lack of interest but a lack of awareness.

Summary of Awareness & Participation in San Antonio Arts & Cultural Offerings [Q15, Q16]

2020 2019
Arts festivals, fairs, or 17% 30% 52% 9% 23% 68%
parades
Music performances [IEEE] 37% 49% 7% 24% 67%
Exhibits IREV 36% A48% 9% 24% 67%
Public Art IS 39% 45% 8% 27% 64%
Theatre performances [k} A44% 40% 9% 29% 62%
Crafts/artisan works 18% 46% 35% 14% 38% 47%
Art tours/art walks pugyT7 49% 34% 15% 41% 44%
Culturally specific
programming 20% 48% 32% 13% 43% 43%
Dance performances 20% 49% 31% 15% 44% 40%
Historic preservation 21% 3 209% 15%, 48% 36%
Classes,lectures or
professional devel 24% 52% 23% 16% 48%
Arts education prrr 55% 22% 18% 46% 36%
Cultural activities for older
adults 29% 51% 19% 25% 50% 24%
Publishing book:
HRTISHINg oo ar 27% 57% 15% 25% 50% 24%

periodicals

m Not Aware W Aware, never participated  m Have Participated
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Importance of Artin San Antonio

Art in general is important to most survey participants.

Art in San Antonio

¢ Close tchalf of those Surveyed Importance of Seeing and Experiencing Art in San Antonio [Q23]
consider seeing and experiencing Total Respondents

FNI Ay {ly ! yi(2

1 Almost8in 10 respondents
GAYLER NI yiodé

W Very Important M Important B Neither Important/Unimportant = Unimportant B Very unimportant M No Answer

Importance of Seeing and Experiencing Art in San Antonio by Segment [Q23]

¢
Residents ’
1%

2020 o o
=

2019 41% 39% 3%
1%

Visitors

B Very Important M Important B Neither Important/Unimportant Unimportant Very unimportant ™ No Answer

1 Artin San Antonio idvery important to about two out of five Residents and Visitovgth all other ratings
showing similar proportions between the two groups

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC. 20
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Art in Other Cities

{1 Similar to tle importance of art in San importance of Seeing and Experiencing Art When Visiting Another City [Q22]
Antonio, many survey participants Total Respondents

also believe that seeing and
FYy20KSNJ OAGe Aa |

" Most people(77%)consider ittt @S N.

comparable to 2019

N Very Important M Important B Neither Important/Unimportant ~ Unimportant M Very unimportant B No Answer

Importance of Seeing and Experiencing Art When Visiting Another City
by Segment [Q22]

2020 a3% 8% 4%J%
Residents
2019 31% 26% 3%
2%
4%
2%

2020 36% 20%
Visitors) I

2019 2% 36% 2%
2%
B Very Important M Important M Neither Important/Unimportant Unimportant Very unimportant B No Answer

T {SSAy3 FYR SELISNASYyOAyYy3 | Nlovefathir@af ReSideh(€ameaiaR®lg. A a
T /2YLI N GA@Stes aSSAy3I yR SELISNASYyOAy3a NI A& 0
surveyed regardless of whether it is in S&artonio or in another citywith proportions of ratings similar
for both visitors and residentsame as 20d).

Summary Top 2 Box Importance —To See & Experience
Art in Another City vs San Antonio [Q22, Q23]

2020 2019

Total
Respondents

Residents

Visitors

87%

%6 85%
82% 81%
77% 7%
73% 80%
76% 78%

M San Antonio M Another City

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC. 21
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Barriers

1 The primary barrier preventing survey participants overall from attending art and cultural events in San
Antonio is the cost, follwed by inconvenient days and times.

1 Costis a primary barrier fdmoth the segments although it is a problem for fewer Visitors than Residents.

CulTu-Art SurveyOctober 2020 Prepared by: Dynata, LLC. 22





















