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WELCOME
San Antonio’s creative economy is on the rise.
This upward trend is certainly the main story
in the third San Antonio Creative Industry
Economic Impact Report and it should not
come as surprise. San Antonio is on the move,
creating a future that is competitive while
maintaining a vision that is uniquely ours.
When the Office of Cultural Affairs completed
its first report on the creative economy in
2003, we were one of the first cities to look
beyond the nonprofit arts and incorporate
the for profit creative sectors into the data
collection. The 2006 report was also unique in
that it included data on independent artists,
writers and performers.
The 2011 economic impact of the creative
industry increased to $4.6 billion with
employment rising 11.6 percent since 2006.
These figures paint a picture of a collective
progression that is focused on what is
relevant to our future. Both private and public
partnerships are coming together to make the
political and financial commitment to develop
and market ourselves as a thriving creative
center.
The evidence is clear. The San Antonio
community is investing in the creative
industry. Millions of dollars have been infused

into arts and cultural institutions to expand
their capacity for community enrichment.

as important, the report sets a baseline from
which new goals can be set moving forward.

Just consider some of these examples. We
are expanding the culinary scene with star
chefs serving San Antonio to the nation; urban
corridors such as the Broadway Reach and
La Zona Cultural along Guadalupe Street
are being re-energized to build upon our
distinctive identity; over $10 million will be
invested in the next five years for artists to
transform our urban landscape; Rackspace
and Geekdom are committed to raising the
City’s intellectual capital; and “The Decade
of Downtown” will yield the Tobin Performing
Arts Center, an art and design high school, a
Bachelor of Fine Arts degree program at the
Southwest School of Art and a HemisFair Park
that will sparkle.

The Office of Cultural Affairs (OCA) could not
prepare and present this report without the
partnership of the SABÉR Institute and Chief
Economist Dr. Steve Nivin as well as the San
Antonio Hispanic Chamber of Commerce
and Ramiro Cavazos. They continue to
demonstrate their commitment to shining a
light on the power of the creative economy
and making it part of the City’s overall
economic development agenda.

There is more work ahead. The SA2020 Arts
& Culture vision for San Antonio to “lead
the world as a creative community” is a
bold vision-- as it should be. At its core, this
statement reflects San Antonians’ recognition
of the arts, culture and creativity as key
components to economic prosperity and
a heightened quality of life. The creative
economy impact report establishes a
measuring tool for the community, policy
makers, businesses, and investors to gauge
the return on previous investments. Equally

Finally, thank you to the City of San Antonio for
supporting OCA and the work we do to further
creative development.

Thank you to all the private and nonprofit
creative enterprises, arts educators, artists,
designers, architects, and chefs for your
dedication and for making San Antonio a cool
place to live, work and play.

Thank you all for being part of the creative
economy. As we look ahead, much is still to
be done and we need your involvement and
energy to get there.
Felix Padrón,
Executive Director, Office of Cultural Affairs
City of San Antonio
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Rya n Ta k aba &
J e n n i f e r Dat c h u k
ceramicists
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“I see items found in the home as intimate
witnesses to our lives and by transforming
them in clay, I am interested in revealing the
beauty and dysfunction of domestic settings,”
explains San Antonio ceramicist, Jennifer Ling
Datchuk. Jennifer has also gained quite a bit
of her perspective from the places that she
has been fortunate to travel to. During her
studies at Kent State University, where she
received a Bachelor of Fine Arts in Crafts,
Datchuk participated in a study abroad
program and spent time in Ghana, West
Africa studying African pattern and design.
In 2008, she received her Master of Fine Arts
in Artisanry with a Ceramics concentration at
the University of Massachusetts Dartmouth,
during which time she was fortunate to study
abroad in China investigating traditional
Chinese ceramic surface techniques.
It was after graduate school that she and

her partner, Ryan Takaba, relocated to San
Antonio, Texas where they “have grown to love
and embrace the amazing art community.”
Influenced by reflections of his home in
Hawaii where he was born and raised, Ryan
Takaba divides his time between working
at the Southwest School of Art as a faculty
member/Studio Manager in the Ceramics
Department, and as a studio artist living
in the Beacon Hill area. Over the past few

years Takaba has been honored to have
his work shown at the Houston Center for
Contemporary Craft, Fuller Craft Museum in
the Boston area, The Clay Studio and Moore
College of Art in Philadelphia, and Joan
Grona Gallery and 1906 in San Antonio. “I
am a ceramicist working with ideas rooted in
function, use, and ritual,” says Takaba, who
earned a Bachelor of Fine Art in Ceramics
from the University of Hawaii.

embrace the amazing art community in San Antonio
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Executive Summary
The purpose of this study is to provide
a snapshot of the economic impact and
significance of the creative industry in the
San Antonio metropolitan area in 2011. It is
an update to the last study conducted on this
industry in 2006. The basic economic impact
numbers for the industry are analyzed, as
well as other measures, of the significance
of the industry. The creative industry is one
in which the impact extends far beyond
the stereotypical direct economic impact
of an industry. The creative industry is an
important contributor to the quality of life
of the community. Plus, it is a foundational
industry in that it facilitates the growth of all
other industries in the local economy through
the goods and services it supplies. There is a
more detailed discussion of these roles of the
creative industry in the forthcoming sections
of this report.
Here are the highlights of the impact of the
creative industry in San Antonio.
• In 2011, the industry employed 29,852
workers who earned wages and benefits of
$1,134,270,022 and registered an economic
impact of $4,586,969,673.
• Printing, Broadcasting, and Related

Activities employed 10,307 people, the most
in the industry. This was followed by Design
and Advertising with employment of 6,838 and
Independent Artists, Writers, and Performers
with 4,091 people working in that sector.
• From 2006 through 2011, employment in
the industry grew 11.62%, earnings (wages
and benefits) grew 12.73%, and output or
economic impact grew 35.89%. This could
indicate fairly sizeable productivity increases
in the industry over this time period.
• Some sectors like Independent Artists,
Writers, and Performers; Printing; Book
Publishers; and Periodical Publishers, for
example, are experiencing difficulties growing
due to the overall economic situation and/or
structural changes due to the growth of the
internet and the digitization of information.
• 12,628 (42.3%) of the workers in this industry
are self-employed or working for those who
are self-employed. In fact, almost all (98.1%)
of the Independent Artists, Writers, and
Performers are self-employed.
• There are 27,817 people working in creative
occupations in both creative and non-creative
businesses. The largest proportion of these
workers is employed as photographers

(4,529), followed by graphic designers
(2,175), and musicians and singers (1,920).
• There were twelve sectors with relative
concentrations of employment that were at
least as large or larger than the concentration
of employment in that sector nationwide. The
sector of All Other Information Services had
the largest relative concentration, but Cable
and Other Subscription Programming, and
Nature Parks and Other Similar Institutions
also had fairly sizable relative concentrations
of employment.
• Some sectors like Landscape Architectural
Services, Photographic Services, and Fine
Arts Schools have relative concentrations of
employment just below that at the national
level, but with some growth could exceed the
national levels.
• While some of the sectors in the creative
industry in San Antonio are able to supply
all of the necessary goods and services to
satisfy the needs of the local industry and
export some of their products, it appears that
much of the local demand for creative output
is not being met by local creative businesses.
Steve Nivin, Ph.D.
Director and Chief Economist
SABÉR Institute
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Joh n P h i l l ip
Sa n tos
writer
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Whether we’re talking about his work for
the White House, where he served on a
commission for Educational Excellence
for Latino Americans, his productions for
national television or his accolade as the first
Latino to be elected as a Rhodes Scholar, it’s
quite clear that John Phillip Santos, a widely
published author and media producer, is more
than simply a writer. His accomplishments are
extensive.
To name but a few, he has produced
documentaries and news programs in sixteen
countries for CBS and PBS, was a program
officer in the Media, Arts and Culture unit of
the Ford Foundation, where he managed a
$40 million portfolio of grants and has been
published in a multitude of newspapers,
magazines, and journals in the United States,
Mexico and Europe, including the New York
Times, the Los Angeles Times, the San
Antonio Express-News and Texas Monthly.
Most recently, he has published the sequel

to his memoir, The Farthest Home is in an
Empire of Fire. After twenty-two years in New
York City, Santos returned to his hometown
of San Antonio in 2005 where he is now the
University Distinguished Scholar in Mestizo
Cultural Studies in the Honors College of the
University of Texas at San Antonio.
“I’ve come to see San Antonio as a
crossroads of cultures, a city that is the capital
of what America is becoming, a republica
cosmica, a mestizo nation that contains
the stories and traditions of all nations. In a
myriad of ways and forms, San Antonio artists
have begun to offer that testimony to the rest
of the world, and it will change all of us,” says
Santos.

testimony

to the rest of the world
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The Impact and Role of
the Creative Industry in
Regional Economies
As is typical of any industry within a regional
economy, the creative industry registers
impact through the people employed in the
enterprises, their earnings, and the spending
activities of the workers, organizations, and
those who visit the region to conduct business
with these organizations. The creative industry
registers a couple of other impacts that
are somewhat unique. Since many of the
enterprises in this industry produce shows,
exhibits, and other services or entertainment
that attract visitors to the region, the industry
attracts money to the local economy beyond
just the typical export or sale of goods,
as is the case in most other industries.
Furthermore, this economic activity, along with
other activity of the industry, creates multiplier
or ripple effects throughout the economy.
These effects are derived from two additional
spending activities: (1) the organizations
spend this money on the various supplies
it needs (called the indirect effect) and (2)
some of the money is paid to the workers of
these organizations as wages which they
then spend in the local economy to meet their
various daily needs and wants (called the
induced effect).

The other unique impact of the creative
industry is derived from its role as a
“foundational industry” in the local economy.
By “foundational industry,” we mean that
this industry provides goods and services to
every other industry in the region that is vital
to the growth of these industries. This role
goes beyond just the supply chain. It is a role
played by very few industries in a regional
economy, such as the finance and health care
industries. Ann Markusen and David King
termed this the “artistic dividend,” which they
define as “the aggregate economic impact
that would not occur without the presence of
artists.”¹ For example, they argue:
We suggest that the productivity of
and earnings in a regional economy
rise as the incidence of artists
within its boundaries increases,
because artists’ creativity and
specialized skills enhance the
design, production and marketing
of products and services in other
sectors. They also help firms recruit
top-rate employees and generate
income through direct exports of
artistic work out of the region. ²

there are “many ways in which a region’s
artistic talent contributes to regional
productivity and output
1. …the work that artists do to enhance
the design features of a region’s
manufacturing products or marketing
efforts.
2. …the success of photographers, painters,
authors, poets and graphic designers in
exporting their work out of the region over
the internet, arts fairs, or via other direct
sales routes.
3. …the revenues and income to groups or
individual artists who tour with theatrical,
musical or dance performances.
4. …the incomes earned and human capital
created by the many artists who teach
others their craft.
5. …the incomes generated for support
workers who build sets, edit manuscripts,
print books and music, act as brokers, or
agents and engage in paid promotional
efforts outside of arts establishments.” ³

In other words, the creative industry
provides a foundation for overall economic
development in the region. More specifically,

1

Ann Markusen and David King. “The Artistic Dividend: The Arts’ hidden Contributions to Regional Development.” P. 4.

2

Ibid, p. 3.

3

Ibid, p.4.
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CA RM EN TAFOLLA
2012 INAUGURAL
SAN ANTONIO
POET LAUREATE / writer

3
a model for the
diversity of our
world’s future

The tremendous diversity of San Antonio’s
Inaugural Poet Laureate, Dr. Carmen Tafolla’s,
writings and speeches reflect a joyful
celebration of community, and an affirmation
of individual and cultural strength. Tafolla
believes, “San Antonio’s greatest wealth lies in
its cultural treasures. As our city learns to take
full advantage of our treasure chest of cultural
arts, we put ourselves firmly on the road to a
thriving and self-actualized economy, one that
can serve as a model for the diversity of our
world’s future.”
Tafolla, a native of the city’s Westside barrios,
is an internationally published poet and
writer, an author of more than twenty books,
including five books of poetry. She has
brought her seasoned expertise to a myriad
of local arts and cultural organizations as a
board member and artist participant.
Alex Haley, author of Roots, called Tafolla
“a world-class writer,” and indeed, she is. In
2010, she traveled to the Library of Congress
to accept the coveted Americas Award from
the Consortium for Latin American Studies
Programs. Her latest children’s book, Fiesta
Babies, was named one of the Top Ten
Best Books for Babies by the Fred Rogers
Corporation. Tafolla currently teaches at the
University of Texas at San Antonio, where
she is the Writer-in-Residence for Children’s,
Youth, and Transformative Literature.
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The Impact and Role of
the Creative Industry in
Regional Economies (CONT)
This “artistic dividend” may be larger than
the standard economic impact of the jobs,
earnings, and output of the creative industry
itself and highlights the fact that art and
culture play a vital role in the development of
any local economy.
Additionally, all economic systems tend to
naturally progress in their development from
an economy based on agriculture, to the
manufacturing age, to the information age,
and finally to the design/conceptual/creative
age. Whatever you call it, the U.S. economy
is transitioning into the latter stage of its
development where the value added comes
from creative activities. As we continue this
transition, it seems reasonable to expect that
if regional economies are to be competitive
on both the national and global scales, they
will need to foster the development of the
creative industry and the artistic dividend it
yields to its fullest extent. Roger Martin, Dean
of the University of Toronto’s Rotman School of
Business eloquently states this imperative.
Martin believes that the North
American economy is radically
transforming. As the production of
4

goods and services increasingly
becomes routinized, the cost
advantages across a growing array
of industries accrue to China and
India. Scale alone is not enough
to thrive in a world where markets
are rapidly globalizing; incremental
improvement won’t deliver a decent
Return On Investment (ROI). Our
companies will continue to prosper
only if they push to the higher
ground of innovating and creating
“elegant, refined products and
services” – which might well be
produced elsewhere…

The combination of the standard economic
impacts, the artistic dividend, and the role
of arts and culture in “the emergence of
the design economy” make the creative
industry vital to the development of regional
economies.

The upshot, says Martin, is nothing
less than the emergence of the
design economy – the successor
of the information economy,
and, before it, the service and
manufacturing economies. And
that shift, he argues, has profound
implications for every business
leader and manager among us:
“Businesspeople don’t just need
to understand designers better –
they need to become designers.”
…Real value creation now
comes from using the designer’s
foremost competitive weapon, his
imagination. 4

Bill Breen. “The Business of Design.” Fast Company. April 2005. P. 69.
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Erica Wilson-Perkins – dancer, teacher,
choreographer, director and producer –
exists on the cutting edge of performance
and creative work, presenting new dances
and master workshops, both locally and
throughout the nation. Although WilsonPerkins hails from Colorado where she was
introduced to dance by the great Cleo Parker
Robinson Dance Ensemble, she relocated
to San Antonio in 2006, where she served as
company director for the City of San Antonio
dance troupe, Alamotion.

Erison Dancers to create a dance work in
celebration of the Bicentennial of the Mexican
Revolution which premiered October 2010 to
rave reviews. Presently, Erica is the head of
the dance program at Palo Alto College and
directs the creative PACDance Performance
Group.

E R I CA
W ILSON-P ERKINS
dancer

4

She has entertained the city of San Antonio
with creative endeavors such as dancing
with Spareworks and ModaColab Dancers
and presenting at Luminaria, Studio 106 and
WIP Crème. “Over the past several years, I’ve
observed San Antonio’s creative industries
becoming increasingly more important to
its economic well-being, thus serving me in
my own creative endeavors,” says WilsonPerkins, who is also extremely passionate
about educating the community about the art
of dance. She served in multiple capacities
on the San Antonio Dance Umbrella (SADU)
and co-coordinated WIP (Works-In-Progress)
dance performance series.
She is also responsible for the formation of
the Erison Dancers, San Antonio’s modern
dance company. NALAC commissioned the

creative industries becoming increasingly more important
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methodology
The data used for this study come from two
main sources. The employment and earnings
data were pulled from Economic Modeling
Specialist International (EMSI), and the data
used to calculate the output conversion
factors were pulled from the 2007 Economic
Census. All data cover the San Antonio
metropolitan area with a few exceptions.
The EMSI data come from a proprietary
database that consolidates data for the
county from numerous public and proprietary
databases. The two main advantages of using
this data are that the data are very current,
and include both covered employment
and those self-employed workers who are
not captured in the covered employment
data. For example, the Quarterly Census of
Employment and Wages (QCEW) produced
by the U.S. Bureau of Labor Statistics
(BLS) is often used as a source for data
on employment and earnings in regional
geographies, such as counties, but it does not
capture all workers. According to the overview
of the database provided by the BLS,
The QCEW program produces
a comprehensive tabulation of
employment and wage information
for workers covered by State
unemployment insurance (UI) law
5

Source: www.bls.gov/cew/cewover.htm

6

Source: www.census.gov/econ/census07/www/user_guide.html

and Federal workers covered by
the Unemployment Compensation
for Federal Employees (UCFE)
program. Employment data under
the QCEW program represent the
number of covered workers who
worked during, or received pay for,
the pay period including the 12 t h of
the month. Excluded are members
of the armed forces, the selfemployed, proprietors, domestic
workers, unpaid family members,
and railroad workers covered
by the railroad unemployment
insurance system. 5
The greatest advantage of the EMSI data,
especially as it relates to the creative industry,
is that it includes the QCEW data but also
estimates the employment and wages for
those workers excluded from the QCEW
data. While the QCEW data captured about
98% of all workers, the self-employed and
sole proprietors are a significant source of
employment in the creative industry, as will
be shown later in the report, so it is important
to capture those creative workers. As part
of the study, a comparison of the different
sectors across several counties is made, and
the QCEW data are used for this part of the
analysis as data are available for all of the
counties.

The data from the 2007 Economic Census are
used solely to calculate conversion factors
that are used to estimate the output of the
industry in San Antonio. Every five years the
U.S. Census captures data on employment,
wages, sales, and other data through its
survey of business establishments. 6 While the
most recent survey was conducted in 2007,
the wages and sales data for San Antonio
are used only to calculate the factors that are
used to convert earnings into an estimate of
sales or output by industry sector, as will be
described in more detail in the next section.
The Creative Industry Defined:
While the study of arts, culture, and related
endeavors as an industry is rather new
relative to the study of many other industries,
it is an industry of great importance to the
development of any economy, but before
understanding the importance of this industry,
we must understand what it is. In other words,
what is the make-up of the creative industry?
How is it defined?
In a broad sense, the industry can be
defined either by creative occupations or
by the different sectors that comprise the
industry. The former captures creative workers
regardless of what industry they work in. For
example, a graphic designer who works for a
trucking company would be captured in such
a definition.
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g ir l i n a co m a

5

musicians
from San Antonio, Texas

San Antonio’s own, Girl In A Coma, leaves
a permanent tattoo on the hearts of music
lovers worldwide with their piercing songs
and nuclear performances. Every time the
band performs on tour, whether at a club in
Portland, Oregon or a festival crowd of half
a million in Europe, they always introduce
themselves on stage by saying, “We’re Girl
in a Coma, from San Antonio, Texas,” which
goes to show you the impact San Antonio has
had on the “Girls.”
Girl in a Coma formed when best friends Jenn
Alva and Phanie Diaz met in junior high school
art class over a mutual love of the Smiths,
Nirvana and skipping school. Since the
moment Phanie’s younger sister, Nina Diaz,
joined the band at age 13, they have blazed
a singular trail that seems unstoppable. They
have developed comrades along the way,
including Joan Jett (whose label signed them)
as well as Morrissey, Sia, Tegan and Sara and
Robert Rodriguez. Girl in a Coma is that rare
and feral band that has managed to stay wild
and thrill their audience at every turn.
Their latest album, Exits & All the Rest, was
released in late 2011 on Blackheart Records,
and is the most heart-stopping record yet.
The album was named to NPR’s list of Top
50 Albums of 2011 and recently won the IMA
award for Best Indie/Alternative Rock Album.

from San Antonio, Texas
SAN ANTONIO CREATIVE INDUSTRY 2011 REPORT
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methodology (CONT)
If the industry is defined by sector, the
graphic designer would not be captured
since trucking transportation would surely
not be considered to be a creative business.
Defining the industry by sector has the
advantage of capturing the total employment
in those sectors, but it will include even those
workers who are not engaged in creative
activities. For this study, we define the creative
industry by sector using the North American
Industry Classification System (NAICS)
codes, as this is the most common method
for defining the industry and provides a better
sense of the significance of the industry using
a definition similar to how other industries are
defined.
That said, it still leaves open the question
of what it means to be a part of the creative
industry. What are the characteristics that
make an organization or entire sector a part of
the creative industry?
In order to provide a good sense of the range
of definitions of the creative industry, it may be
useful to briefly review the definitions used by
some of the leading thinkers in the field. For
example, in his book, Economics and Culture,
David Throsby defines culture as having three
characteristics.

The second definition of ‘culture’
has a more functional orientation,
denoting certain activities that are
undertaken by people, and the
products of those activities, which
have to do with the intellectual,
moral and artistic aspects of human
life. ‘Culture’ in this sense relates
to activities drawing upon the
enlightenment and education of the
mind rather than the acquisition of
purely technical or vocational skills.
In such usage, the word is more
likely to occur as an adjective than
as a noun, as in ‘cultural goods,’
‘cultural institutions,’ ‘cultural
industries,’ or the ‘cultural sector of
the economy.’ To give this definition
more precision, let us propose
that the connotation contained in
this usage of the word ‘culture’
can be deemed to derive from
certain more or less objectively
definable characteristics of the
activities concerned. Three such
characteristics are suggested.
They are:
•

…that the activities concerned
involve some form of creativity
in their production;

7

David Throsby. Economics and Culture. 2001. P. 4.

8

UNESCO. “Convention on the Protection and Promotion of the Diversity of Cultural Expressions 2005.” Paris, Oct. 20, 2005.

9

Department for Culture, Media and Sport. “Creative Industries Mapping Document 2001.” P. 5.
webarchive.nationalarchives.gov.uk/+/http:/www.culture.gov.uk/reference_library/publications/4632.aspx

•

…that they are concerned
with the generation and
communication of symbolic
meaning; and

•

…that their output embodies, at
least potentially, some form of
intellectual property. 7

The United Nations Educational, Scientific
and Cultural Organization (UNESCO) defined
cultural industries as those “producing and
distributing cultural goods, or services.”
Further refining the definition, they state:
“Cultural activities, goods, and services
refers to those activities, goods, or services,
which at the time they are considered as a
specific attribute, use, or purpose, embody or
convey cultural expressions, irrespective of
the commercial value they may have. Cultural
activities may be an end in themselves, or
they may contribute to the production of
cultural goods and services.” 8
The United Kingdom’s Department for Culture,
Media and Sport has defined the creative
industries as “those industries which have
their origin in individual creativity, skill and
talent and which have a potential for wealth
and job creation through the generation and
exploitation of intellectual property.” 9
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methodology (CONT)
By their definition, the creative industry
includes:
•
•
•
•
•
•
•
•
•
•
•
•
•

Advertising
Architecture
Art and antiques market
Crafts
Design
Designer fashion
Film and video
Interactive leisure software
Music
Performing arts
Publishing
Software and computer services
Television and radio 10

There have been many studies of the creative
or cultural industries at the local, state, and
national levels with a variety of definitions of
the industry across these studies.
The variety of definitions is not due to an
inability to come to a consensus among
researchers, but rather, it is due to the fact
that the creative industry has its own unique
characteristics from place to place. In North
Carolina, auto racing is considered part of the

cultural economy while it is rarely included in
definitions in other places. In locations such
as New York City or Louisiana, the culinary
arts are an intrinsic part of the culture in
those places and thus, it is considered part
of the industry. For example, in a study of the
cultural economy of Louisiana, the following
definition is used.
The strategic plan defines Louisiana’s cultural
economy as:
…the people, enterprises, and
communities that transform cultural
skills, knowledge, and ideas into
economically productive goods,
services, and places.
In addition to the core cultural
segments of design, entertainment,
literary arts and humanities, and
visual arts, Louisiana’s unique
culture is reflected by the inclusion
of culinary arts and preservation. 11
This is also similar to the definition used by
the Greater Philadelphia Cultural Alliance. 12
Americans for the Arts has also conducted
numerous economic impact studies of the
arts for many communities as well as at
the national level as reported in their study,
“Arts and Economic Prosperity IV.” While
many studies, including those previously

10

Ibid.

11

Mt. Auburn Associates. July 31, 2005. “Louisiana: Where Culture Means Business.” P. 6.

12

Greater Philadelphia Cultural Alliance. Summer 2010. “The Cultural Economy in Greater Philadelphia:
Measuring Cultural Industries and Cultural Workers in a Large Regional Economy.”

discussed, include both for-profit and
non-profit enterprises, Americans for the
Arts’ studies focus solely on non-profit arts
organizations.
Another way to view the industry is through
the lens of creative occupations. Arguably,
interest in the creative economy rose
dramatically among policymakers and
economic developers with the publication
of Richard Florida’s book, The Rise of the
Creative Class in 2002. In his book, he uses
the perspective of creative occupations to
analyze what he calls the “creative class.”
I define the core of the Creative
Class to include people in science
and engineering, architecture
and design, education, arts,
music and entertainment, whose
economic function is to create
new ideas, new technology and/
or new creative content. Around
the core, the Creative Class also
includes a broader group of
creative professionals in business
and finance, law, health care
and related fields. These people
engage in complex problem
solving that involves a great deal
of independent judgment and
requires high levels of education or
human capital.

SAN ANTONIO CREATIVE INDUSTRY 2011 REPORT

18

Candid Rogers, San Antonio architect, was
more than just born and raised in San Antonio,
he’s a 9th generation Texan. His grandfather
was an original Texas settler from Spain. “I feel
connected to places and, in particular, to this
place, my native city of San Antonio,” muses
Rogers. Rogers settled on architecture as his
career of choice when traveling to Europe to
visit relatives, after which he developed an
appreciation of contemporary vernacular design.

ca n did roge r s
architect

6

Rogers believes architecture as built art
defines aspects of a local culture, and San
Antonio, with its rich history of cultures equally
celebrates a wealth of architecture that is
reflected in its historical and contemporary
designs. “I’m interested in participating in the
development of San Antonio, with its urban
core as the center, becoming a vibrant and
dynamic place for locals and visitors alike,”
explains Rogers.
He completed his academic studies at the
University of Texas at Austin where he obtained
his Master of Architecture degree in 1998. He
has worked in Barcelona Spain and with local
San Antonio architects. Currently, Rogers
practices architecture in San Antonio and is
an adjunct faculty member in the College of
Architecture at the University of Texas at San
Antonio. He is the winner of multiple AIA
Design awards.

participating in the development of the urban core
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methodology (CONT)
In addition, all members of the
Creative Class – whether they are
artists or engineers, musicians
or computer scientists, writers or
entrepreneurs – share a common
creative ethos that values creativity,
individuality, difference and
merit. For the members of the
Creative Class, every aspect and
every manifestation of creativity
– technological, cultural and
economic – is interlinked and
inseparable. 13
While this is a very broad definition, others
who have defined the industry by occupation
have used more narrowly focused definitions.
There is merit in analyzing the creative
industry by occupation in that it allows for the
capture of all of those workers in non-creative
enterprises engaged in creative work, such
as the graphic designer working in a trucking
firm. However, most of the studies conducted
on the creative industry use the former
definitions based on the various productive
sectors that are engaged in creative work
and/or output. Functionally, defining the
industry basically involves deciding if the
industry will be defined by occupation or by
sector using the North American Industry

Classification System (NAICS) codes or
some hybrid of the two. For this study, it was
decided to use a hybrid of occupations and
sectors, but the bulk of the industry is defined
by sector, including both for-profit and nonprofit enterprises. After several discussions
with local experts on the creative industry in
San Antonio, the following table shows the
definition that was determined to be most
appropriate to use for the creative industry in
San Antonio.
As shown in Table 1, the industry is mainly
defined by its various sectors through the
five-digit and six-digit NAICS codes. 14 Using
this definition means that the data will capture
all of the workers in those sectors, even
if they would not be considered engaged
in the creative activities of the firm. In
determining which sectors would be included,
consideration was given as to whether or not
the final output would be considered creative
and the number of workers who would be
engaged in the actual production of that
output. However, one could argue that even
those workers who would not be considered
to be directly engaged in the creative work of
the firm make significant contributions to the
production of the creative output of the firm.
By this reasoning, the museum guard and
bookstore clerk are considered to be part of
the creative industry.

13

Richard Florida. 2002. The Rise of the Creative Class. Basic Books. New York. P. 8

14

Each NAICS code definition can be found at www.census.gov/eos/www/naics/

The hybrid part of the definition comes
from the chefs and head cooks and selfemployed creative workers captured in the
definition. The chefs and head cooks are
actually defined as an occupation, instead
of an industry sector, and they are included
to capture the culinary arts in the city.
Including the sector of full-service restaurants
(NAICS 72211) was considered, but it
would have made-up approximately half of
the employment in the overall industry and
skewed the results unjustifiably. In order to
include some consideration of the culinary
arts in San Antonio, the employment and
earnings as defined by the occupation of
chefs and head cooks was included instead.
Again, while it could be argued that all of the
workers in a restaurant are engaged in the
production of a somewhat creative output,
it was determined that for the most part, the
full-service restaurants in the county were
considered not to be engaged in the creative
activities of menu development and new
dishes on a regular basis to justify including
the entire sector.
Additionally, the self-employed creative
workers are captured in this data and are
pulled out separately to highlight their impact
and role in the industry. They are not defined
under the NAICS codes, so there is no code
identified with them.
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Table 1: Definition of the Creative Industry in San Antonio
NAICS
Code

Description

NAICS
Code

Description

NAICS
Code

Description

32311

Printing

51224

Sound Recording Studios

61161

Fine Arts Schools

32312

Support Activities for Printing

51229

Other Sound Recording Industries

44313

Camera and Photographic
Supplies Stores

51511

Radio Broadcasting

71111

Theater Companies and Dinner
Theaters

Television Broadcasting

71112

Dance Companies

45114

Musical Instrument and Supplies
Stores

51512
51521

71113

Musical Groups and Artists

45392

Art Dealers

Cable and Other Subscription
Programming

71119

Other Performing Arts Companies

51111

Newspaper Publishers

51911

News Syndicates

51112

Periodical Publishers

51912

Libraries and Archives

71131

51113

Book Publishers

51913

Directory and Mailing List
Publishers

71132

51114

Internet Publishing and
Broadcasting and Web Search
Portals

Promoters of Performing Arts,
Sports, and Similar Events with
Facilities

51919

All Other Information Services

Promoters of Performing Arts,
Sports, and Similar Events without
Facilities

51119

Other Publishers

54131

Architectural Services

71151

51211

Motion Picture and Video
Production

54132

Landscape Architectural Services

Independent Artists, Writers, and
Performers

Interior Design Services

71211

Museums

54142

Industrial Design Services

71212

Historical Sites

51212

Motion Picture and Video
Distribution

54141
54143

Graphic Design Services

71213

Zoos and Botanical Gardens

54149

Other Specialized Design Services

71219

Nature Parks and Other Similar
Institutions

54181

Advertising Agencies

81292

Photofinishing

424920

Vitreous China, Fine Earthenware,
and Other Pottery Manufacturing

51213

Motion Picture and Video Exhibition

51219

Postproduction Services and Other
Motion Picture and Video Industries

51221

Record Production

54182

Public Relations Agencies

51222

Integrated Record Production/
Distribution

54185

Display Advertising

54186

Direct Mail Advertising

NA

Chefs and head cooks

51223

Music Publishers

54192

Photographic Services

NA

Self-employed creative
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methodology (CONT)
From the EMSI database, both the covered
employment data and the complete
employment data were pulled. The covered
employment is basically the QCEW data as
described previously, so it does not include
the self-employed and sole proprietors,
among others, while the complete
employment data includes estimates of
those workers and their earners who are not
included in the covered employment data.
Thus, a simple subtraction of the covered
employment from the complete employment
will yield an estimate of the self-employed and
proprietor creative workers in the county. The
covered employment data also do not include
those employed by the military and railroads,
so technically, the difference may not be just
the self-employed and sole proprietor creative
workers. However, it is reasonable to expect
that the military and railroads would not be
considered part of the creative industry, so
this discrepancy is probably minimal if it
exists at all.
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results: Creative
Industry Economic Impact
in San Antonio – 2011
The creative industry in San Antonio in 2011
employed 29,852 people who earned over
$1.1 billion in wages and benefits. The
following table breaks out the employment by
broad sector. The leading employment sector
is printing, broadcasting, and related activities
followed by design and advertising and
independent artists, writers, and performers.
$0

$554,000,000

PRINTING AND RELATED ACTIVITIES
DESIGN & ADVERTISING
PERFORMING ARTS
VISUAL ARTS, PHOTOGRAPHY & CULINARY ARTS
INDEPENDENT ARTISTS, WRITERS & RELATED ACTIVITIES
MUSEUMS & COLLECTIONS
SCHOOLS

The workers produced goods and services
valued at $4.6 billion. As might be expected
with the large amount of employment,
printing, broadcasting, and related activities
accounted for a large portion of the output at
almost $2.4 billion. Design and advertising
also made a substantial contribution through
its output of over $1.1 billion.

One of the unique characteristics of the
creative industry is that it is comprised of
many self-employed creative workers and
those who work for the small self-employed
creative firm. As shown in the table, 42.3% of
the workers in this industry are self-employed
or work for those who are self-employed.
The self-employed by broad industry sector
were able to be captured and are also shown
in Table 2. A very large number of these
self-employed creatives are working in the
independent artists, writers, and performers
sector. In fact, over 98% of the employment
in that sector is self-employed. Another large
sector for the self-employed creative are in
schools with almost 68% of the employment in
that sector being self-employed. For example,
these are most likely the music teacher who
establishes her own music school or the
dancer who creates her own dance studio. It
is widely believed that entrepreneurial activity
is the engine that drives an economy and that
is certainly the case in this particular industry.
As already mentioned, the numbers just
discussed capture employment across the
industry even if the worker is not engaged in
a creative occupation. These numbers do not
include those creative workers who work in
industries not considered part of the creative
industry.

So, to provide a perspective on the
employment of creative workers across all
industries, Table 3 shows employment by
creative occupation.

PRINTING AND
RELATED ACTIVITIES
10,307 Employed // 1,517 Self Employed

DESIGN & ADVERTISING
6,838 Employed // 3,504 Self Employed

INDEPENDENT ARTISTS,
WRITERS, AND PERFORMERS
4,091 Employed // 4,013 Self Employed

PERFORMING ARTS
3,535 Employed // 1,260 Self Employed

VISUAL ARTS & PHOTOGRAPHY
3,004 Employed // 1,462 Self Employed

SCHOOLS
1,191 Employed // 805 Self Employed

MUSEUMS, COLLECTIONS
886 Employed // 67 Self Employed

=1,000 EMPLOYEES

= PORTION OF SELF EMPLOYED
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Ya’ke s mi t h

exposure to the city’s
diverse culture and
creativity

filmmaker

7
Ya’Ke Smith was only 15-years-old when he
made his first film but his love for storytelling
began years before. A product of San
Antonio’s Eastside, Ya’Ke would frequent the
library next to his house and escape into the
worlds within the books, prompting him to
write short stories, poems and plays. “San
Antonio has always played a vital part in my
creative work. Growing up I was exposed
to the City’s diverse culture and creativity
and that diversity shaped me into the artist
that I am today,” says Ya’Ke. Curious about
filmmaking but with little knowledge, Ya’Ke
was inspired to action by John Singleton’s,
Boyz ‘N The Hood. He became determined
to make a film with the same social
consciousness and a few years later he did
just that.

Today, Ya’Ke’s films have screened and won
awards at over 90 film festivals. He is the
recipient of a Director’s Guild of America
Student Film Award, a regional Student
Academy Award and an HBO Short Film
Award.
His film, Katrina’s Son, was eligible for the
2012 Academy Award in short filmmaking.
WOLF, his feature-film directorial debut has
won numerous esteemed awards. He is a true
testament that with passion and hard work,
anything is possible.
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TABLE 2: Creative Industry Economic Impact in San Antonio – 2011
DESIGN & ADVERTISING - $1,100,645,260
PERFORMING ARTS - $604,286,380
VISUAL ARTS, PHOTOGRAPHY,
CULINARY ARTS - $169,771,197

2011

INDEPENDENT ARTISTS,
WRITERS & RELATED
ACTIVITIES - $162,223,130

2006

TOTAL IMPACT $4,586,969,673

MUSEUMS, COLLECTIONS $129,147,691
SCHOOLS - $40,699,049
PRINTING AND RELATED ACTIVITIES - $2,380,196,963

Employment

Earnings

Output

Design & Advertising

6,838

$316,169,836

$1,100,645,260

Museums & Collections

886

$31,682,409

$129,147,691

Performing Arts

3,535

$98,709,803

$604,286,380

Schools

1,191

$11,182,299

$40,699,049

Visual Arts, Photography, & Culinary Arts

3,004

$66,812,232

$169,771,197

Printing, Broadcasting, and Related Activities

10,307

$553,593,104

$2,380,196,963

Independent Artists, Writers, and Performers

4,091

$56,120,338

$162,223,130

Total

29,852

$1,134,270,022

$4,586,969,673
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jason dady
restaurateur

opportunity

to push every boundary
possible

8

If Jason Dady has planted deep roots in the
hospitality industry, it’s because he started out
with deep roots in the hospitality industry. One
set of grandparents owned a local tavern for
nearly 40 years, where a young Dady learned
the value of customer connections.
As if that wasn’t enough to prime a young man
already in love with cooking, Dady’s maternal
grandfather was a master butcher. Dady has
since pioneered an innovative culinary culture
in San Antonio and developed a reputation of
top quality, excellence and professionalism
in food, service and hospitality through each
of his San Antonio dining establishments and
gourmet food truck. He is Executive Chef and
Owner of Bin 555 Restaurant and Wine Bar,
Tre Trattoria at the Fairmount Hotel, Two Bros.
BBQ Market, and @DUK Truck. Dady has
a passion preparing the best ingredients to
perfection and providing exceptional service
for each and every guest.
Dady comments, “San Antonio has given
me the opportunity to push every boundary
possible in the culinary arts. From bringing
tasting menus to San Antonio, Liquid Nitrogen,
Sous Videcooking and an abundance of new
products, the community has pushed us
and welcomed the challenge of pushing our
dining scene forward, towards being nationally
recognized for chef-driven cuisine.”
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TABLE 3: Employment by Creative Occupation in San Antonio - 2011
SOC Code

Occupation

2011
Jobs

SOC Code

Occupation

2011
Jobs

SOC Code

Occupation

2011
Jobs

27-4021

Photographers

4529

27-1014

392

27-4014

Graphic Designers

2175

Sound Engineering
Technicians

134

27-1024

Multi-Media Artists and
Animators

27-2042

Musicians and Singers

1920

27-3011

374

27-1022

Fashion Designers

120

27-3031

Public Relations
Specialists

1810

Radio and Television
Announcers

27-1019

358

27-1029

Designers, All Other

120

17-1012

Landscape Architects

111

27-3043

Writers and Authors

1696

Artists and Related
Workers, All Other

109

1311

333

Choreographers

Marketing Managers

27-4031

Architects, Except
Landscape and Naval

1189

27-2011

Actors

328

35-1011

Chefs and Head Cooks

967

27-1013

327

49-9063

Editors

888

Musical Instrument
Repairers and Tuners

97

27-3041

Fine Artists, Including
Painters, Sculptors, and
Illustrators

Camera Operators,
Television, Video, and
Motion Picture

108

17-1011

Reporters and
Correspondents

27-2032

11-2021

27-3022

27-1011

Art Directors

877

27-1012

Craft Artists

325

27-1027

86

27-1025

Interior Designers

860

27-4011

314

27-1026

Merchandise Displayers 856
and Window Trimmers

Audio and Video
Equipment Technicians

Set and Exhibit
Designers

27-4032

Film and Video Editors

78

25-4031

Library Technicians

313

27-3021

54

13-1011

Agents and Business
Managers of Artists,
Performers, and
Athletes

274

Broadcast News
Analysts

25-4013

Museum Technicians
and Conservators

43

25-4012

Curators

36

11-2011

Advertising and
Promotions Managers

270

25-4011

Archivists

10

Total

27817

27-1021

Commercial and
Industrial Designers

223

27-2031

Dancers

190

27-4012

Broadcast Technicians

156

25-4021

Librarians

806

27-1023

Floral Designers

620

27-3042

Technical Writers

619

27-2041

Music Directors and
Composers

481

27-2099

Entertainers and
Performers, Sports and
Related Workers, All
Other

469

27-2012

Producers and Directors 463
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results (CONT)
The leading creative occupation in San
Antonio is photographers with 4,529 people
employed in that occupation in 2011. There
are also a relatively large proportion of people
working as graphic designers, musicians and
singers, public relations specialists, writers
and authors. San Antonio has a reputation
for delicious food and according to this
data, there are a fairly large number of chefs
and head cooks in the region responsible
for creating this tasty cuisine. Additionally,
as indicated below, the concentration of
people working as chefs and head cooks in
San Antonio is largely relative to the number
employed in that occupation across the
country.
It is worth stressing again that the people
working in these creative occupations may be
employed in a variety of different industries,
even those not defined as creative by this
study. This gets back to the earlier point of the
artistic dividend provided by these creative
workers and the foundational aspects of this
industry. The goods and services provided
by these workers are important catalysts to
the growth of a wide spectrum of industries
throughout the economy. In other words, the
economic significance of this industry extends
far beyond its direct economic impact as
measured by this study.

4,529 - PHOTOGRAPHERS
2,175 - GRAPHIC DESIGNERS
1,920 - MUSICIANS AND SINGERS
1,810 - PUBLIC RELATIONS
SPECIALISTS
1,696 - WRITERS AND AUTHORS
1,311 - MARKETING MANAGERS
1,189 - ARCHITECTS, EXCEPT
LANDSCAPE AND NAVAL
967 - CHEFS AND HEAD COOKS
888 - EDITORS
877 - ART DIRECTORS

NUMBERS REPRESENT EMPLOYMENT BY
CREATIVE OCCUPATIONS
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ju n e
chocolatier

Ja mi e C h o i

When Jamie Choi enrolled in a pastry
program in Korea 12 years ago she was
driven by her passion to create scrumptious
delights. Running a chocolate business in
a city thousands of miles away was not part
of the plan. However, that first step was
an important one and Choicolate Artisan
Chocolates was born 10 years later. Choi was
finally able to share her love for finely crafted
chocolates after receiving degrees in Culinary
Arts and Baking and Pastry Arts from St.
Philip’s College as well as earning certificates
from the Chocolate Academy and Ecole
Chocolat.
Choi enjoys creating unique chocolates
from a combination of various cultures, and
for that reason, there couldn’t have been a
better place for her to open her boutique
than San Antonio, Texas. “San Antonio is one
of the best places to challenge my creativity
for adventurous recipes because the city’s
cultural diversity and openness lends itself to
different cuisines,” says Choi. She believes
Choicolate’s Mango and Habanero or Open
Sesame truffles wouldn’t be as popular in
other parts of the country.
San Antonio’s cultural diversity not only
pertains to the palate. Its colorful visual arts
inherited from the Latin culture as well as
its wide-ranging customers from around the

Chocolatier

world, combined with Choi’s own unique
cultural background has powerfully influenced
Choicolate’s and Choi’s distinguished
creativity in design and San Antonio is a richer
place for it.

9

creativity ADVENTURE
OPENESS
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Growth and Structural
Changes of the Industry
The last time the impact of this industry in
San Antonio was documented was in 2006.
Using that as a point of comparison, the
creative industry has experienced some
nice growth during some difficult economic
times. As shown in the following graphic,
employment in the industry grew by 11.62%
from 2006 through 2011 with wages and
benefits keeping pace with growth of
12.73%. The output or economic impact
of the industry grew at a strong pace of
35.89%. This is probably indicative of some
productivity gains by the workers in the
industry.
While this study does not delve into the exact
causes of this growth, it seems reasonable
that the success of The Cultural Collaborative
played a positive role. This plan for the
development of the creative economy in San
Antonio was one of those rare strategic plans
that was almost completely implemented
with just about 100% of its goals and
objectives met. It played a huge role in
raising the stature of the creative industry
in the community that will pay dividends for
the growth of the industry and the overall
economy into the future.

due to the recent economic climate. As the
economy went into recession, it is typical that
entrepreneurial activity increases as people
face unemployment and use that as the
opportunity to pursue their long held dreams
of starting their own business. A very large
number of these independent artists are selfemployed, so it is likely that as the economy
went into recession in 2007 and 2008 that
many budding artists began to pursue their
dreams of being a full-time artist. After a few
years and as the economy began to improve
and other employment opportunities came
their way, they may have pursued these
other opportunities leading to a decline in
this sector. This is not unique to the creative
industry; the phenomenon is well documented
across a wide range of industries.

There are also some structural changes
occurring within the industry that are worth
noting. When comparing the employment
growth from 2002 through 2011 in a more
detailed way, there have been sizeable
declines in employment in sectors such as
printing; independent artists, writers, and
performers; newspaper publishers; book
publishing; and photofinishing (See following
discussion on sources of employment
growth). The decline in the printing,
publishing, and photofinishing sectors
are probably due to structural changes in
those industries as they adapt to changes
thrust upon them by the internet and the
digitization of books, photos, newspapers,
and magazines. The decline in independent
artists, writers, and performers may be

60K
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6B

50K

5B

5B

40K

4B

4B

30K

3B

3B

2B
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20K
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10K

1B

0

0

EMPLOYMENT
11.62% GROWTH
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2011

2011
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1B
0

$ WAGES
12.73% GROWTH

$ IMPACT
35.89% GROWTH
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Relative Concentration
and Export Capabilities of
the Industry

it is greater than 1, then employment in that
industry at the regional level as a proportion
of total regional employment is greater than
the proportion across the country.

The location quotient is a commonly
used economic measure of the relative
concentration levels of an industry within a
region. For purposes of this report, the region
is the San Antonio metropolitan area. The
location quotient (LQ) is calculated as follows:

As shown in Table 4, twelve of the sectors in
the creative industry in San Antonio have a
location quotient greater than one indicating
relatively high concentration levels. The
sector of All Other Information Services has
the highest LQ at 4.99 followed by Cable
and Other Subscription Programming at
3.01, and Nature Parks and Other Similar
Institutions at 2.06. This means, for example,
that employment in All Other Information
Services relative to total employment in San
Antonio is five times higher than it is at the
national level.

{Employment iR/Total Employment R}
LQ = 		
{Employment iUS/Total Employment US}
i = industry or industry sector
R = region
US = United States

In other words, the location quotient measures
the concentration of an industry in a region
relative to the concentration of employment
in the industry across the nation. If the LQ
is equal to one, then the concentration of
employment in that industry in the region
is exactly equal to the concentration at
the national level. If the LQ is below 1, that
indicates the concentration in that industry
is lower than it is at the national level, and if
15

Additionally, location quotients greater than
one also provide an indication of those
sectors that are exporting those services
outside of the San Antonio region. In other
words, the production in these sectors is
able to satisfy all of the local demand and
are exporting their goods and services to
other regions. This also means that these
sectors are strong attractors of new money
into the San Antonio economy – the holy
grail of regional economic development.
This means that the industries that need
many of the services provided by the various

sectors of the creative industry have to go
outside San Antonio to meet their needs for
these goods and services. For example, even
though graphic design services is one of the
largest sectors of employment in the creative
industry, they are still not able to supply all of
the graphic design services required by local
firms. Continuing with the graphic design
example, it is also interesting to note that
graphic designers are the second largest
creative occupation by employment, so some
of the lack of supply may be taken up by
graphic designers within the firms, including
non-creative firms, providing the necessary
services. 15
Of the sectors with relatively low concentration
levels (LQ less than one), there are a
few interesting items within this category.
Landscape architectural services, printing,
and photographic services all have location
quotients above 0.90, so they are close to
reaching the 1.00 threshold. It seems possible
that landscape architectural services and
photographic services could possibly cross
this threshold in the near future. The printing
sector, however, faces the headwinds of the
structural changes created by the growth of
the internet and the digitization of information,
so it is most likely that the location quotient for
this sector might get smaller in the near future.

Graphic design services provided within firms that are not graphic design businesses will not be included in these location quotient figures.
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sa ra h bro o ke
lyon s
photographer

❿
From Africa to New York to the Hill Country,
Sarah Brooke Lyons strives to capture the
essence of a culture through photography.
A Texas native, Lyons believes, “My roots
in the city of San Antonio have given me a
unique and genuine perspective of the city’s
cultural landscape.” Utilizing ten years of
photography experience, Lyons has focused
on creating an artistic story in each image.
Whether photographing portraits, events or
food, Lyons strives to convey to the viewer
something beyond the obvious. Lyons has
been able to document the lives and work of
many influential San Antonio figures such as
Tony Parker, Mayor Julián Castro, Chef Jason
Dady, Chef Andrew Weissman, newscaster
Monica Taylor and many more. She offers
San Antonio a story of its unique place in a

unique time by capturing the heights of its
own cultural movements. Her aesthetic style
is most evident when immersed within a
subculture, inconspicuously becoming a part
of the group and presenting an uncommon
perspective on their story. Her work can be
found in local publications such as Nside
Magazine, San Antonio Magazine and San
Antonio Taste, as well as various business
web pages, advertisements and on the

walls inside many homes. Lyons’ desire is
to continue her focus on finding the allure
in every subject through her faith in God,
entrepreneurial drive and artistic spirit.

unique and genuine
perspective
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Table 4: Location Quotient by Sector of the San Antonio Creative Industry: 2011
Location
Quotient

NAICS

Creative Industry Sector

Location
Quotient

NAICS

Creative Industry Sector

Location
Quotient

All Other Information
Services

4.99

51223

Music Publishers

0.76

51512

Television Broadcasting

0.54

51521

Cable and Other
Subscription Programming

3.01

71131

Promoters of Performing
Arts, Sports, and Similar
Events with Facilities

0.75

71112

Dance Companies

0.47

51112

Periodical Publishers

0.43

71219

Nature Parks and Other
Similar Institutions

2.06

54143

Graphic Design Services

0.73

54149

0.40

81292

Photofinishing

0.72

Other Specialized Design
Services

51511

Radio Broadcasting

1.57

51119

Other Publishers

0.71

32312

Support Activities for
Printing

0.40

51213

Motion Picture and Video
Exhibition

1.48

327112

Vitreous China, Fine
Earthenware, and
Other Pottery Product
Manufacturing

0.71

71111

Theater Companies and
Dinner Theaters

0.38

51113

Book Publishers

1.45

54185

Display Advertising

1.30

51222

0.38

51229

Other Sound Recording
Industries

0.70

Integrated Record
Production/Distribution

54141

Interior Design Services

1.17

51114

0.37

71113

Musical Groups and Artists

0.70

Directory and Mailing List
Publishers

45114

Musical Instrument and
Supplies Stores

1.09

Advertising Agencies

0.66

51913

71211

Museums

0.65

Internet Publishing and
Broadcasting and Web
Search Portals

0.35

1.06

54181

71213

Zoos and Botanical
Gardens

54186

Direct Mail Advertising

1.02

71119

0.64

51912

Libraries and Archives

0.33

54131

Architectural Services

1.00

Other Performing Arts
Companies

54142

Industrial Design Services

0.33

54132

Landscape Architectural
Services

0.96

71132

0.62

51211

Motion Picture and Video
Production

0.20

32311

Printing

0.94

Promoters of Performing
Arts, Sports, and Similar
Events without Facilities

0.91

0.61

61161

Fine Arts Schools (Private)

0.85

51111

Newspaper Publishers

0.58

Postproduction Services
and Other Motion Picture
and Video Industries

0.19

Photographic Services

Public Relations Agencies

51219

54192

54182

51224

Sound Recording Studios

0.82

45392

Art Dealers

0.57

51911

News Syndicates

0.17

71212

Historical Sites

0.81

51221

Record Production

0.57

51212

0.11

44313

Camera and Photographic
Supplies Stores

0.77

71151

Independent Artists,
Writers, and Performers

0.57

Motion Picture and Video
Distribution

NAICS

Creative Industry Sector

51919
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Shokare “Sho” Nakpodia, has a passion
for enriching communities through shared
knowledge and direct communication.
Originally from Lagos, Nigeria, his
professional and academic training in
civil engineering, fine arts and graphic
design have taken him to four continents
around the globe, eventually landing him
in San Antonio.Ten years later, he leads a
full-service communications agency as a
founding Partner and Creative Director of
The MightyGroup, an agency renowned for
its ability to provide innovative advertising
and interactive solutions for diverse markets.
The MightyGroup’s “media for community
empowerment” ethos defines the agency’s
worldview, and is an extension of Sho’s
passion to utilize media as a tool to create
awareness, insight and excitement in global
communities.

s h ok ar e
NIKOR I n a kpodi a
MEDIA CONSULTANT

⓫

“My experiences working with the wonderful
people of San Antonio, particularly San
Antonio’s Eastside community, has inspired
a deep personal commitment to the growth
of this diverse city,” says Sho. It has also led
to his leadership participation in various city
committees such as the San Antonio Eastside
Accountability Committee, the Intra City Rail
and Streetcar Commission and the SA2020
Communications Committee, among others. .

media for community empowerment
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Relative Concentration
and Export Capabilities of
the Industry (CONT)
The same prospects probably also hold
for the newspaper publishers sector. Fine
arts schools sector is also worth noting as
its current location quotient is at 0.85, but
with the Southwest School of Art beginning
its bachelors degree program in the
near future, this location quotient may be
propelled upward by that new activity. The
independent artists, writers, and performers
sector has a location quotient of 0.57, which
is of interest because this is a sector that
is a large source of employment within the
industry and is also a key supplier of goods,
services, and talent to many other industries
in the local economy. It would not only
be important to the growth of the creative
industry but also to the overall San Antonio
economy to focus efforts to drive this sector
to a higher relative concentration level.
Lastly, many of the sectors related to the
motion picture industry – Motion Picture
and Video Production, Postproduction
Services and Other Motion Picture and
Video Industries, and Motion Picture and
Video Distribution – have the lowest levels
of relative employment concentration. One
could argue that this means the motion

picture industry is irrelevant in San Antonio
and not worth attention. While there might
be some merit to that argument, it is worth
noting that much of the impact of this
industry is created as films, commercials,
television shows, music videos, and other
related activities come to San Antonio for
a period of time for the necessary shoot.
These impacts are not captured in this
study. New incentives just being developed
might be able to enhance this impact.
Additionally, many people in the film
industry work on a contract basis, so they
might not be reflected in the film-related
industries, but they might get captured
in the Independent Artists, Writers, and
Performers sector. This possible overlap is
not going to make a large difference in the
numbers, but there might be a bit larger
presence in this industry than is indicated
by the location quotients.

The creative occupations with the highest
concentration levels of employment in
San Antonio are Merchandise Displayers
and Window Trimmers, Technical Writers,
Chefs and Head Cooks, Architects, Floral
Designers, and Radio and Television
Announcers. While other occupations like
Public Relations Specialists, Music Directors
and Composers, Interior Designers, and
Photographers have concentration levels
below the national levels, they are close to
reaching those levels.

The location quotient by occupation was
also analyzed. These calculations are
similar to those previously described for the
industry sectors, except the employment is
per occupation instead of by sector. Table
5 shows the concentration of employment
by occupation in the San Antonio creative
industry relative to employment in the same
occupations across the country.
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Gi n i Ga r c i a
artist

⓬
a deep
understanding
of the space and
audience

“My artwork combines a provocative
conceptual meaning, thoughtful story-telling
and a deep understanding of the space and
audience for which it was created for,” says
Gini Garcia, San Antonio glass artist. Garcia
has been a glass artist for over 21 years and
has a studio, Garcia Art Glass, in the heart
of San Antonio’s arts district, Southtown. In
January of 2008, Garcia Art Glass opened its
second gallery location along the Riverwalk.
She is proud to be the first glass artist to be
chosen as a woman of influence in the arts
by the San Antonio Business Journal and has
received a Citation of Honor for contributions
to the built environment in the State of Texas
by the American Institute of Architects, the
highest award given to a non architect.
Additionally, Garcia’s glass pieces have
exhibited in Germany at the European
Museum for Modern Glass in Rödental as
well as the Glasmuseum in Frauenau. She
has received commissions by both public
institutions and private corporations, locally
as well as internationally. For example, she
created 150 glass pieces for Warner Brothers
Harry Potter premiere party in London.
Broadly published and schooled in numerous
institutions such as Urban Glass in New
York City, Garcia is the perfect example of a
renaissance woman.
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Table 5: Location Quotient by Occupation of the San Antonio Creative Industry: 2011
SOC
Code

Occupation

27-1026

Merchandise Displayers
and Window Trimmers

27-3042

SOC
Code

Occupation

SOC
Code

Occupation

1.55

27-4011

Audio and Video Equipment 0.74
Technicians

27-2012

Producers and Directors

0.56

Technical Writers

1.25

27-2032

Choreographers

0.73

17-1012

Landscape Architects

0.56

35-1011

Chefs and Head Cooks

1.13

27-3021

Broadcast News Analysts

0.72

27-1021

Commercial and Industrial
Designers

0.56

17-1011

Architects, Except
Landscape and Naval

1.05

27-4012

Broadcast Technicians

0.69

27-4031

0.52

27-1023

Floral Designers

1.04

27-1012

Craft Artists

0.68

27-3011

Radio and Television
Announcers

1.00

27-1013

Fine Artists, Including
Painters, Sculptors, and
Illustrators

0.68

Camera Operators,
Television, Video, and
Motion Picture

25-4013

Museum Technicians and
Conservators

0.49

27-3031

Public Relations Specialists

0.94

27-2042

Musicians and Singers

0.68

25-4012

Curators

0.44

27-2041

Music Directors and
Composers

0.91

27-3041

Editors

0.67

25-4031

Library Technicians

0.43

0.66

0.43

0.89

Musical Instrument
Repairers and Tuners

Actors

Interior Designers

49-9063

27-2011

27-1025

27-4032

Film and Video Editors

0.40

27-4021

Photographers

0.85

27-3022

0.65

25-4011

Archivists

0.24

25-4021

Librarians

0.83

Reporters and
Correspondents

27-1029

Designers, All Other

0.81

27-1027

Set and Exhibit Designers

0.65

11-2011

Advertising and Promotions
Managers

0.81

27-3043

Writers and Authors

0.64

27-1011

Art Directors

0.64

11-2021

Marketing Managers

0.80

27-2099

0.63

27-1024

Graphic Designers

0.79

27-2031

Dancers

0.76

Entertainers and
Performers, Sports and
Related Workers, All Other

13-1011

Agents and Business
Managers of Artists,
Performers, and Athletes

0.74

27-1019

Artists and Related
Workers, All Other

0.61

27-1014

0.61

Sound Engineering
Technicians

0.74

Multi-Media Artists and
Animators

27-1022

Fashion Designers

0.57

27-4014

Location
Quotient

Location
Quotient

Location
Quotient
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R ESEA R CH
The San Antonio Creative Industry 2011
Economic Impact Assessment Study
was prepared by:
St e v e Nivi n , P h . D.
M aya Ha l e bi c , M . b . a .

MIGHTYGROUP

the

D e si g n by
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E C O N O M I C I M PA C T A N D S I G N I F I C A N C E
Study Conducted By: Steve Nivin, Ph.d. & Maya Halebic, M.b.a.
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